Annex 7

The Minister of Agriculture, Water and Rural Development has under section 20A of the Stock Brands Act, 1995 (Act 24 of 1995), as amended, made the following regulations:

Definitions:-

1. In these regulations, unless the context otherwise indicates, any word or expression to which a meaning has been assigned in the Act shall have that meaning, and: - 

“ tattoo” means to brand with an indelible design by inserting pigment into punctures in the skin. 

“approved eartag” means a manufactured object designed to identify animals and the design, size, shape, material, durability and readability approved by the Registrar.

2. Animals to be branded:-

(a) Sheep.

(b) Goats.

3. Methods of branding:-

The animals referred to in subregulation 2 must be branded by means of a tattoo or by application of an approved eartag on the inside of the ear with a registered brand.

4. Age of branding:-

The animals referred to in subregulation 2 must be branded or caused to be branded by the owner of the animals before the age of three months or earlier when weaned lambs leave a registered farm or premises.

5. Form of brand:-

A brand allotted in terms of the regulations made in Government Notice No. 58 of 1999, and subject to subregulation 10 of the same regulation are also valid for branding of animals referred to in subregulation 2, except that the symbols, letters and numericals shall be in linear form and those above should be separated from those below by means of a forward slash where applicable.

6. Size of brands:-

(a) The size of the characters of every allotted brand applied by means of a tattoo shall not be less than 8 mm. in height.

(b) The size of the characters of every allotted brand by means of approved eartag shall not be less than 3mm. in height. 

7. Sequence of branding:-

The brand on animals referred to in subregulation 2 shall be imprinted or affixed in sequence of ownership as follows:

(a) First brand : left ear. 

(b) Second brand : right ear. 

(c) Third brand : left ear cranial to first brand.

(d) Forth brand: right ear cranial to second brand.

8. The following subregulations made in terms of regulation No. 58 of 1999 shall be deemed applicable to this regulation:

1, 2, 3, 4, 5, 6, 7, 8, 10, 14(2), 14(3), 14(4) and 15. 

